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The linear economy











Regenerate 
natural 

systems

Design out 
waste and 
pollution

Keep products 
and materials 

in use

The three principles of a 
circular economy



Network - 
Business, Public 
sector, Thought 

leaders

Insight & 
Analysis

Systemic 
Initiatives

ellenmacarthurfoundation.org ● 
@circulareconomy

Food 
Initiative

Accelerating the transition to circular economy

Learning & 
Design

Communication

https://www.newplasticseconomy.org/
https://medium.com/circulatenews
https://www.ellenmacarthurfoundation.org/publications/the-circular-economy-a-wealth-of-flows-2nd-edition
https://www.ellenmacarthurfoundation.org/publications/a-new-dynamic-2
https://www.ellenmacarthurfoundation.org/our-work/activities/schools-colleges
https://www.ellenmacarthurfoundation.org/our-work/activities/universities
https://www.circulardesignguide.com/
https://www.ellenmacarthurfoundation.org/explore
https://www.ellenmacarthurfoundation.org/explore


“Moving to a circular economy requires 
businesses to rethink everything they do. As we 
are making this transition, Circulytics will help us 
to pinpoint where we have more to do.” 
- Alan Jope, CEO, Unilever



The most comprehensive circular economy 
measurement tool available for businesses

● Empowers strategy development 
● Provides comprehensive tracking 
● Delivers unprecedented clarity about circular economy 

performance

Circulytics is available for free for any company via an online 
platform



Since launching in January 2020

485

121

77%

Companies signed up since launch

Companies with >1bn USD annual revenue 

Are companies outside the EMF network



Most companies are early in their 
path to circularity... 

Most companies today

Aspiration level for future



… so we want to highlight proactive efforts 
as well as the actual ‘circularity’

Enablers

Outcomes

● The underlying enablers for 
circular transition

● Insight into the future ‘circular 
potential’ 

● The real-life results of circularity 
related efforts

● Snapshot of the circularity of material 
flows and business model



We use weighted averages to go from indicators 
to overall score

Themes Indicators 

Strategy & Planning
People and skills
Systems, processes, infra
Innovation
External engagement

18 indicators

Inputs
Outputs 3-11 indicators 

depending on 
industry

Weighted averages





Future content development agenda

● Ease of use: more intuitive response options and more examples, less 
circular economy lingo

● Concrete link to SDGs and especially embodied emissions: Circulytics 
maps onto 9 of the 17 Goals (and specifically to 17 separate indicators). 
Priority on Goals 12 (Ensure sustainable consumption and production 
patterns) and 13 (Combat climate change)

● Statistical analyses on regional/industry performance, correlation to 
e.g., financial indicators

● Possibly industry specific considerations (guidelines etc.) along the 
Foundation’s Systemic Initiatives (plastics, fashion/textiles, food, finance)



Q&A
jarkko@emf.org


